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“PUBLIC RELATIONS IS A STRATEGIC
COMMUNICATION PROCESS THAT BUILDS
MUTUALLY BENEFICIAL RELATIONSHIPS
BETWEEN ORGANIZATIONS AND THEIR PUBLICS.”

PRSA, PUBLIC RELATIONS SOCIETY OF AMERICA
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“ADVERTISING
IS SAYING
YOU’RE GOOD.

PRIS GETTING ¥ = W 8
SOMEONE ELSE 24 4/ [T g\
TO SAY YOU'RE S L
GOOD.” | Al Je
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Jean-Louis Gassee




PR IS NOT JUST

MEDIA RELATIONS




"PR SHOULD REINVENT ITSELF; WE ARE STILL
ROOTED IN CONVENTIONAL WAYS OF THINKING.
IF WE DON’T DO IT, WE WILL DIE OUT LIKE
DINOSAURS."

IWONA SARACHMAN, PR DIRECTOR AT AMREST SP. Z0.0.,
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THE MEDIA HAS
EVOLVED WITH
DIGITAL
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EARNED

MEDIA

SHARED

MEDIA
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PR PEOPLE EXCEL AT

CONTENT




PR PEOPLE SUCK AT

MEASUREMENT




The Inbound Methodology

ATTRACT CONVERT CLOSE DELIGHT
e o
Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring
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SHHH!
CONNECTING THE DOTS IN PROGRESS...
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INBOUND + PR = @@
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Don't Believe in Inbound PR?
This Post Will Change Your
Mind
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INBOUND + PR ?

b lliyana Stareva

Don't Believe in Inbound PR? This Post Will Change
Your Mind
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I'm sure you've heard about PR, but how about inbound? Do you know what it is?

Don’t worry if you don’t because after reading this post you will, and you will

also know how inbound and PR fit together quite nicely.
Let’s start with PR.

As per definition, public relations is the communications process concerned with

building relationships between an organisation and its publics.

Going back to a few decades ago, PR was mainly concerned with media relations,
events, reputation and crisis management, and investor relations. In fact, for a
1 i elations were considered

very long time pu

1y s (some still think so).

PR is not just media relations

Inbound Marketing for PR
Agencies: Why You Need It

WANT TO BE A

BETTER AGENCY?

READ ON!

A 4

lliyana Stareva

Inbound Marketing for PR Agencies: Why You Need
It N
Aug 30,2015 | 43 s : 3 s comments | B3 3 B3

PR agencies (and agencies in general) are notoriously known for not having the
time to invest in their own PR or marketing activities but make their living out of

advising and implementing such for clients.
If you are an agency owner or work in an agency, let me ask you some questions:

. Doyoub
2. Doyou use social media?
3. Doyou have a landing page on your site?

4. How much time do you invest in doing PR for your own agency?

Now, let me take a guess about your answers:

#lnboundPR
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22 likes

iliyanastareva Look what arrived today!
The latest #mustread #PR #book with a
chapter by me on my new concept
#InboundPR. With 35 contributing authors,
this is the largest ever #conversation about
the #future of #PublicRelations. Check out
the book here
www.futureproofingcomms.co.uk
#futurePRoof #writing #learning #reading

growthhackgod you guys are so
amazing it keeps me chasing my dreams
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INBOUND PR

Combining PR’s biggest strength and biggest challenge

CONTENT & MEASUREMENT

nnnnnnnnnn



3 WHY INBOUND PR FOR

YOUR COMPANY?

#lnboundPR



| S, - #27 Inbound public relations
LREE lliyana Stareva

Inbound public relations is not just about the media, it's about you
doing your own public relations with your own content on your own
channels.

“Consumers have changed. Clients have changed. We have changed.
We don’t want to be chased, we want to find things on our own and
make decisions based on our research. And how do we do that? By
consuming content. We have a problem —we search on Google. Then
we read blogs, follow social media recommendations and engage with
our online communities. Today, 80% of the purchasing decision is
made before speaking to a sales person. If you are not out there, you
are not going to be found. In the digital era, not being found means
non-existent. This is why PR people need inbound PR.”

‘

www. futureproofingcomms.co.uk
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THE EGO HAS
THE POWER
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BRANDS HAVE
TOO MANY
STAKEHOLDERS
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Design by 21toWinMedia

@iliyanastareva #InboundPR



The Influence Landscape ..

Everyone

Democratization of med| Social medi i
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WE ARE ALL :

Social
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TRADITIONAL
PR IS
OUTBOUND

It also can’t get you into that
many audiences nor reach that

many influencers.

@iliyanastareva #InboundPR



OUTBOUND PR INTERRUPTS




INBOUND PR ATTRACTS




AND IT ATTRACTS WITH
CONTENT
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Promoters

” ~
\ /
INBOUND S

MARKETING

Blog Forms CRM Surveys
Keywords Calls-to-Action Email Smart Content
Social Publishing Landing Pages Workflows Social Monitoring

Repeat
Publishers

INBOUND

Blogs Forms Social Social Sharing
P R SEO Calls-to-Action Email Inbound Links
Social Publishing Landing Pages Events Contextual Marketing
Press Releases Newsroom Exclusives Social Monitoring
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[/ Steps to Starting with Inbound PR

Nail Your Stakeholder Personas
Define their Journey

Create a Content Plan

Promote Your Content

Do Inbound Media Relations

Nurture Your Media Leads

N o 0k~ w D PE

Measure Results

@iliyanastareva #InboundPR



Nail Your Stakeholder Personas
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ALWAYS'DO YOUR

RESEARCH




Buyer Persona Media Persona

« Who are our ideal customers KWL -ReI U
that are going to be interested bloggers, YouTubers etc. that

in our content? have an interested in us?

 What does a day in their life « What does a day in their life
look like? look like?

« How do they prefer to be

« How do they prefer to be

)
reached- contacted?

@iliyanastareva #InboundPR



Buyer Persona Media Persona

« How do they do research when Eglo VA [oRtal=)YAs [N g1 g g g [=Tg
making a buying decision? writing a story?
* What are they looking for when SV et Rt VA [T  <lale R{ IR AAl-I0

making buying decisions and RIS R (0 AUl RUUEIRe o
what do they worry about? they write about?

« What challenges do they face

 What challenges do they face

when making buying when working on a story?
decisions?

@iliyanastareva #InboundPR



Define Your Stakeholder Journey
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The Buyer’s vs Media’s Journey

Awareness Consideration Decision
Buyer ’'m researching I’'m picking a brand or
Persona | have a problem solutions top solution to solve
my problem
Media I’'m picking my story
| need to write a story | I'm researching ideas and brands or
Persona influencers for it

@iliyanastareva

#lnboundPR



Create a Content Plan

#lnboundPR



Always start with Define questions Answer those Put things out
your persona and keywords at questions with there with

/ Blog Posts

Press

Awareness kammd Content offer Releases

—
N o
Blog Posts

Press
Releases

\
Blog Posts

Press

Persona eammd CoOnsideration Gammd Content offer

Decision eamnd Content offer

Releases

Newsroom

@iliyanastareva #InboundPR




Promote Your Content

#lnboundPR



THERE’S WAY
TOO MUCH
N[O

It doesn’t matter how awesome
your content is, no one is going
to consume it if you don’t put it in

front of their faces.

@iliyanastareva #InboundPR



AUTHORITY
OPTIMIZED CONTENT

SHAREABLE CONTENT Juveeresiaminenrenrnnsnsnnnes

ENGAGING CONTENT
GOOGLE AUTHORSHIP

PAID MEDIA

FACEBOOK SPONSORED POSTS
SPOMSORED TWEETS
TWITTER CARDS

FAN ACQUISITION

LEAD GENERATION

CUTBRAIN

INCENTIVE

AFFILIATE CCEEEET T CECET T
BRAND AMBASSADORS
SPONSORED CONMTENT
NATIVE ADVERTISING

CONTENT

CREATE FROM EXPERTS
EMPLOYEE STORIES

CUSTOMER STORIES
USER-GENERATED CONTENT
REVIEWS

BRAND JOURNALISM

WEBINARS, VIDEOS & PODCASTS

@iliyanastareva

PUBLICITY

MEDIA RELATIONS
BLOGGER RELATIONS
INVESTOR RELATIONS
INFLUENCER RELATIONS

EARNED

MEDIA INFLUENCER ENGAGEMENT

-{ RESPONSE TO DETRACTORS
DETRACTORS TURNED TO LOYALISTS
LOYALISTS TURNED TO ADVOCATES

PARTNERSHIPS

| CHARITY TIE-INS
COMMUNITY SERVICE
CO-BRANDING

SHARED

MEDIA

SOCIAL MEDIA

FACEBOOK
TWITTER
LINKED-IN

‘| you TuBE
FINTEREST
INSTAGRAM
VINE
GOOGLE+

# SPINSUCKS

Professional Development for PR and Marketing Pros

#inboundPR



Do Inbound Media Relations
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8 Steps for Inbound Media Relations

Do your research first

Get creative with your outreach approach

Don’t be spammy and don’t overdo it

Create remarkable content

Use emotion in your stories, not so much structure
Don’t forget your own content and channels

Make it easy for journalists to get in touch with you

© N o 00 B~ w DM B

Share their content

@iliyanastareva #InboundPR



AN INBOUND PR
NEWSROOM IS
THE MEDIA’

GO-TO RESOURCE
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Innovation Press Releases Corporate Regions

Cisco schedules conference call for
Q4 fiscal year 2016

Digital Vortex: How to compete and
win in a digital world

Focus: Connected education

The Network week in review & look ahead

Ceetr ourney”  Country v Investors | The Coca-Cola Company ¥

I !

5by20 e #cokestyle e Water Replenishment « EKOCENTER e Giving Back e« Food & Recipes ¢ JourneyxJourney

FRONT PAGE ﬂ BRANDS VIDEOS ISUSTAINABILITY[ INNOVATION HISTORY Music UNBOTTLED

FRONT PAGE > PRESS CENTER

PRESS CENTER

« m PRESS RELEASES COMPANY STATEMENTS COMPANY ARTICLES = A/V LIBRARY IMAGE LIBRARY PE b

W{r@m T
i
!
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PRESS BY TOPIC

Topic

Al Topics v !

Added Sep 30, 2016

Update on Refranchising of Coca-Cola
Territories in the Southwest...

Added Sep 30, 2016

Coca-Cola Japan Issues Statement of
Support for Announcement of...

Added Sep 27, 2016

The Coca-Cola Company Announces
Timing of Earnings Release and...

Transformational Journey

Japanese Bottier Consolidation Latest Milestone in One of Coca-Cola’s Most Innovative Markets
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Press Releases Recent coverage

By-line or guest/contributed
pieces

Research, studies &
whitepapers

Product/service info,
factsheets & guides

High-quality visuals, images &
logos

Interviews & videos with

: Case studies & testimonials
important company people

Inbound PR

Newsroom Events & speaking

Podcasts & webinars engagements (past & future)

Online media kit, incl.
company info & FAQ

Executive bios & company
awards

Investor & financial

PR contact details : .
information

Search & sort function and
subscribe options

Blog/RSS feed & social
profiles/streams

@iliyanastareva #InboundPR



Nurture Your Media Leads
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LEAD NURTURING "y %

CAN BE APPLIED ! "

TO ALL ]

STAKEHOLDERS  t'¢

#inboundPR
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Measure Results
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Create & Share High Impact PR reports in minutes

Automated Screenshots of your

Customise the look & feel of
online media coverage

each unique book.

Automated Metrics that prove
the impact of your work

\J U ST U S E T H E S simanten

Audience Overview

All your online & offline
coverage clippings in one place

Sep 6, 2016 - Oct 6, 2016

Emall Export~ Add to Dashboard  Shortcut

DATA.

Sessions v VS, Select ametric

IT'S THERE! _

-«

Hourly 'Day Week Month

Sep8 Sep 15 Sep 22
W New Visitor B Returning Visitor
Sessions Users Pagaviews Pages / Session
5,137 4,592 12,155 2.37
P e LN | e SN | s A A LN | e ~——
Avg. Session Duration Bounce Rale % New Sessions
nn-nN-41 4 ’R1% RR R7%
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PLAN WITH
OUTCOMES IN
MIND, NOT
OUTPUTS
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Objectives

START HERE @ ) ) @

Outputs Out-takes Outcomes

O ©

Click on submit button to view your
tegrated Evaluation

SUBMIT

AMEC Interactive Integrated Evaluation Framework

#lnboundPR



PR IS A
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THANK YOU.
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Social Media - Key for
Sustainability
Communications
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