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Conversational Marketing
for boosting Sales



Live Chat

Chatbot




38 % -
O of consumers are more likely to

buy from a company offering a Chat
functionality

(Kayako Live Chat Statistics)



79 % ofbusi i
O of businesses say offering a Chat

functionality has had a positive effect on
revenue, sales and customer loyalty

(Kayako Live Chat Statistics)



What's the deal with chat?




® |t's fast



o
82 /O percent rate an immediate response

from a business “important” or “very important”
when having Sales or Marketing questions

(HubSpot Research)



It’s fast
It’'s customized

It's personal

It meets the prospect where he is, at the
channel of his choice



o)
Over 55 /O prefer messaging over email to

contact a business

(2018 Customer Service Messaging trends report- Nuance)



Live Chat for Lead
Generation



Why can Live Chat help with

Lead Generation?




Why Live Chat?

e |Improved team efficiency

e More Cost-Effective

® |ncreased influence on buying
process B







Hello. | want my gym training to be
more effective and am interested
in some protein supplements..dont
know whats best though.

W

Hello Bill, thanks for writing in! | am
happy to help. Would you like to
buy some Whey Powder?

Uhm, | actually don’t even know
what this is, but | like natural
supplements in general...

—

—

Oh no problem, then you should
take our NatureEat Peanut Protein
Bars. If you like | can take your
order right here!

I’m allergic against peanuts!

I N

—

B



EIM Model

e Explore: discover wants.

e |dentify: discover needs.

e Match: deliver perfect

solution.



Inbound Sales

focus on the prospect's pain points,
act as a trusted consultant and adapt
the sales process to the buyer

journey.
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Chatbots for Lead
Generation



How can a Chatbot help your
Sales Team?




Why Chatbot?

e Pre-qualify Leads before handover

= Route Lead to the right Chat Agent
- Save Chat Agent's time
> Save important Lead information in the CRM

e Connecting with MQLs

-> Save Sales Reps time for most valuable
conversations







The personality must match your brand &

your Buyer Persona!




38% increase in demos booked

within six months of implementing a
chat bot.



Conversational Marketing in
HubSpot



Question Time




Feedback is welcomed!

sschmidt@hubspot.com







10 Graphs that show the immense power of messaging apps

2018 Customer Service Messaging trends report- Nuance
https://blog.hubspot.com/sales/how-to-set-up-a-lead-bot
https://www.livechatinc.com/livechat-resources/complete-guide-online-s

ales/

https://blog.hubspot.com/marketing/companies-using-live-chat

https://blog.hubspot.com/service/live-chat



https://medium.com/hijiffy/10-graphs-that-show-the-immense-power-of-messaging-apps-4a41385b24d6
https://www.nuance.com/content/dam/nuance/en_us/collateral/enterprise/white-paper/wp-2018-CSM-trends-report-en-us.pdf
https://blog.hubspot.com/sales/how-to-set-up-a-lead-bot
https://www.livechatinc.com/livechat-resources/complete-guide-online-sales/
https://www.livechatinc.com/livechat-resources/complete-guide-online-sales/
https://blog.hubspot.com/marketing/companies-using-live-chat
https://blog.hubspot.com/service/live-chat

